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Background

• Advertising for tobacco and e-cigarettes is banned on 
TV, radio, print, internet in EU

• In social media, it is often difficult to distinguish 
between paid advertising and user content 

• Some social media platforms have voluntary self-
regulation for products that are harmful to health 

• These regulations are sometimes in-adequately 
implemented

• No data on the extent, forms and content of advertising 
for e-cigarettes and heated tobacco products in 
German social media is currently available
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Methods

• Analytic tool: Meltwater

• Social media platforms: 
Instagram, Facebook, 
Pinterest, Tiktok

• Search: keywords and 
hashtags related to HTPs 
and e-cigarettes; brands 

• Content filtered for German 
language 
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Methods

• Analysis: 
o HTPs: February to May
o E-cigarettes: February - April

• Categorization of results:
o account type (commercial, influencer, media, personal)
o account subtype (producer, shop, online shop, event, other)
o brand
o marketing theme (special offer, taste, technical features, lifestyle etc.)

• Preliminary results are shown
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Results

HTPs 

• 314 relevant posts

• platform
about half on Instagram

• TikTok
not well captured by Meltwater



10/16/2023 |

Author
Division

7

Results

HTPs 

• brand
213 iqos
87 glo

• brand by platform
50 % (iqos)
54 % (glo)
on instagram
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Results

HTPs 

• account type
87.9 % commercial
(tobacco industry, shops, online shops)
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Results

HTPs 

• marketing themes
tobacco industry: technical features
shops: special offers

• Iqos
often device without heat stick 
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Results
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Results

E-cigarettes 

• 2,000 relevant posts

• platform
80.6 % Instagram

• TikTok
not well captured by Meltwater
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Results

E-cigarettes 

• brands
> 100

• most prominent brands
Elfbar: 11.2 %
Geekvape: 4.2 %

• subject
most on e-cigarettes
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Results

E-cigarettes 

• account
86.0 % commercial
(shops, online shops, producers,
vending machines, B2B, fares)

10.7 % influencer
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Results

E-cigarettes 

• marketing themes
special offers
taste
technical features
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Results

E-cigarettes 
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Results

E-cigarettes 
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Results

E-cigarettes 
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Results

E-cigarettes 
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Results

• taste

• comics



10/16/2023 |

Author
Division

20

Results

• Special
offers

• comics



10/16/2023 |

Author
Division

21

Results

• partnership

• special offer
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Results

• brand

• attractivity

• coolness
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Conclusions

• Despite the advertising ban there is advertising for HTPs and
e-cigarettes on Instagram, Facebook, Pinterest and Tiktok

• Industry and shops are the main sources of advertising in social media

• Advertising does not exclusively address smokers

• Similar motives and themes for advertising on e-cigarettes and HTPs
as for tobacco products and by using social media for advertising, 
the industry addresses a young audience

• Stronger regulation for social media and a stronger control 
of existing regulations are recommended
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Thank you
for listening!

Contact: k.schaller@dkfz.de
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